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Kellogg completely disregards other Authorware
features
that require technical proficiency, such as using
Open Database Connectivity (ODBC), writing and reading
text data from
external files, and tracking data using open indus
try-standard
(AlCC) learning management systems.
The one bright spot for the book is in its organizatio
n and
layout. The book contains many screen captures
for easy
reference and is divided into 18 lessons with an
accompanying
CD-ROM. However, the index is limited, which is
no dou'?t due
to the lack of depth in the book.
A full-feature, 45-day trial version of Authorware
is also
included with the Authorware 5 Attain Authorized
. That may
be enough time to complete the 18 lessons, but
if one wants to
use the book as a text for a semester long cours
e, one should
probably make the investment and purchase the
software.
I would not recommend Kellogg's book as the autho
rized
reference to learning and using Authorware 5. I
have found The
Official Guide to Authorware 4 by Nick Roberts
to be a more
valuable resource.
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